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Penelitian ini ditujukan untuk mengetahui pengaruh                         
Brand Identity, Corporate Image   terhadap Consumer attitude baik secara parsial maupun secara 
simultan. Dan untuk mengetahui Brand Identity, Corporate Image dan Consumer attitude 
terhadap Purchase Intention pada Restoran Sapo Garden pada Restoran Sapo Garden baik secara 
parsial maupun secara simultan. Penelitian ini menggunakan metode penelitian asosiatif.  Teknik 
sampling yang digunakan dalam pengambilan sampel dalam penelitian ini adalah simple random 
sampling. Sample yang digunakan dalam penelitian ini adalah pelanggan Sapo Garden yang 
berjumlah 100 responden yang diambil secara simple random sampling. Berdasarkan hasil 
penelitian, diketahui bahwa secara simultan antara Brand Identity dan Corporate Image memiliki 
pengaruh secara signifikan terhadap Consumer Attitude, begitupun pengaruhnya antar variabel 
secara parsial. Kemudian, secara simultan antara Brand Identity, Corporate Image, dan 
Consumer Attitude memiliki pengaruh secara signifikan terhadap Purchase Intention, begitupun 
pengaruhnya antar variabel secara parsial. Dari penelitian yang telah dilakukan, 
direkomendasikan terhadap perusahaan demi menciptakan consumer attitude untuk 
meningkatkan purchase intention, dengan cara megoptimalkan brand identity dan corporate 
image. 
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This study aimed to determine the effect                         
Brand Identity, Corporate Image   to Consumer attitude either partially or simultaneously. And 
to know Brand Identity, Corporate Image and Consumer attitude to Purchase Intention the Sapo 
Garden Restaurant at Sapo Garden Restaurant either partially or simultaneously. This study uses 
associative research.  The sampling technique used in the sampling in this study is simple 
random sampling, Sample used in this research is the customer Sapo Garden of the 100 
respondents were drawn at simple random sampling. Based on the results of research, it is known 
that simultaneously between the Brand Identity and Corporate Image has effect significantly 
Consumer Attitude, and its influence among the variable partially. Simultaneously, between the 
Brand Identity, Corporate Image, and Consumer Attitude a sphere of influence significantly to 
Purchase Intention, and its influence among the variable partially. From the research has been 
done, it is recommended to in order to create consumer attitude to improve purchase intention, in 
a way to optimize brand identity and corporate image. 
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